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Bioswitch - encouraging brand
owners to switch to biobased
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BIOSWITCH main aim is to bring Europe to the forefront of the
' bio-based economy, encouraging and supporting brand
owners to switching to bio-based approaches by following a

holistic, systemic approac

-

The systemic approach is built on two pillars: (1) a framework where brand owners are placed as
the centre of the public administration-bio-based industry-consumers triangle through

nd communication actions; and (2) the BIOSWITCH toolbox as the ultimate instrument that

assist them in yhe bio-based transition journey.
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Bio-based transition level self-assement test
Main novelty is a bio-based transition level self-assessment test to be done by brand owners so

they can get access only to the tools that match their needs.

he framework will support the mapping and analysis exercise, where information about brand
owners needs, motivations and incentives will be gathered. Perceived risks and mitigation actions

will be identified and awareness and discussions with consumers will be fostered.

Then, the BIOSWITCH toolbox will be developed and validated through four brand owner

driven cases studies (NOPA Nordic, ALPRO, ZAFER and Grupo La Cana) that represent four
different bio-based transition

strategies from chemistry, forest, food and agro sectars and different levels of bio-based transition
level. A replication plan development and toolbox roll-out will be conducted. Both regional and

pan-European approaches will be considered all along the project.

Reaching brand owners

Main impact to be achieved will be reaching brand owners that are not familiar with bio-based
approaches (at least 81 clusters that are not BIC members), and increasing brand owners interest
in bio-based strategies, as well as triggering their level of involvement and commitment to

oioeconomy (it is foreseen that and at least 180 brand owners from partners networks can be

reached). Bio-based product acceptance will be also increased as at least 550 attendees are
expected in all project foreseen events.

Learn more at bioswitch.eu

Article (in Danish): Disse ord er vigtige, nar forbrugere skal vaelge baeredygtige produlkter
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Team Leader - Bioresources

Ring til Thorkild Qvist Frandsen

6142 2511

Eller send en mail pa

tgf@foodbiocluster.dk
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